
Scotland’s Year of Stories 2022  
Reaching Digitally Excluded Audiences – Resources 
 
  
DIGITAL EXCLUSION AND INCLUSION – SCOTLAND-SPECIFIC RESOURCES 

• Scottish Household Survey 2019: data on device and internet access and usage 

• Scotland's Digital Participation Charter: a range of data, research and guides 

• Audit Scotland: a blog on digital exclusion 2021 

• Digital Exclusion in Scotland, a report by Inspiring Scotland 2020 

 
DIGITAL EXCLUSION – GENERAL RESEARCH 

• Lloyds Bank Consumer Digital Index 2020 report and 2021 report 

• The Good Things Foundation – a charity improving lives through digital. Lots of 

resources e.g. Digital Nation infographic summarises the digital divide and their 

Blueprint for a 100% Digitally Included UK report 

• OfCom’s report on Adults’ Media Use and Attitudes report 2020/21  

• OfCom’s Online Nation report 2021 

• Office for National Statistics data exploring the UK’s digital divide 

• NESTA’s What is data poverty  

 
DIGITAL EXCLUSION – HERITAGE / CULTURAL SECTOR RESOURCES 

• Digital Inclusion and Exclusion in the Arts and Cultural Sector – Good Things 

Foundation and Arts Council England 

• Arts Marketing Association’s Digital Heritage Hub: How do we reach digitally 

excluded audiences? 

• Arts Council England’s Digital Culture Compass – online toolkit to support arts, 

culture and heritage organisations to integrate digital technology into their work  

• Can arts tackle digital exclusion? Article on Arts Professional by Katie Moffat 

• National Lottery Heritage Fund’s Digital guide: an introduction to online accessibility 

• Digital Culture Network’s guide to making your online content accessible 

• Unlimited’s Accessible Marketing Guide 

 
DIGITAL EXCLUSION – HERITAGE / CULTURAL SECTOR RESEARCH 

• Culture in Crisis: impacts of Covid-19 on the UK cultural sector and where we go 

from here, 2022 report 

• National Lottery Heritage Fund’s Digital Attitudes & Skills for Heritage survey report 

findings  

• The Audience Agency’s Covid-19 Cultural Participation Monitor  

• The Audience Agency’s Digital Audience Survey 

• Culture Restart data on disabled and vulnerable audiences with regards to returning 

and digital engagement 

 
OTHER 

• Good Thing Foundation’s National Databank 

• Online Centre’s Network – a network of grassroots organisations working to tackle 

social and digital exclusion 

https://www.gov.scot/publications/scottish-household-survey-2019-annual-report/pages/8/
https://digitalparticipation.scot/resources/reports
https://www.audit-scotland.gov.uk/publications/blog-digital-exclusion
https://www.inspiringscotland.org.uk/wp-content/uploads/2020/06/Digital-Exclusion-in-Scotland-final-full-report-1.pdf
https://www.lloydsbank.com/assets/media/pdfs/banking_with_us/whats-happening/lb-consumer-digital-index-2020-report.pdf
https://www.lloydsbank.com/assets/media/pdfs/banking_with_us/whats-happening/210513-lloyds-consumer-digital-index-2021-report.pdf
https://www.goodthingsfoundation.org/
https://www.goodthingsfoundation.org/insights/building-a-digital-nation/
https://www.goodthingsfoundation.org/wp-content/uploads/2021/01/blueprint-for-a-100-digitally-included-uk-0.pdf
https://www.ofcom.org.uk/__data/assets/pdf_file/0025/217834/adults-media-use-and-attitudes-report-2020-21.pdf
https://www.ofcom.org.uk/__data/assets/pdf_file/0013/220414/online-nation-2021-report.pdf
https://www.ons.gov.uk/peoplepopulationandcommunity/householdcharacteristics/homeinternetandsocialmediausage/articles/exploringtheuksdigitaldivide/2019-03-04
https://media.nesta.org.uk/documents/What_is_Data_Poverty.pdf
https://www.artscouncil.org.uk/publication/digital-inclusion-and-exclusion-arts-and-cultural-sector
https://www.culturehive.co.uk/digital-heritage-hub/question/engagement/how-do-we-reach-digitally-excluded-audiences/
https://www.culturehive.co.uk/digital-heritage-hub/question/engagement/how-do-we-reach-digitally-excluded-audiences/
https://digitalculturecompass.org.uk/
https://www.artsprofessional.co.uk/magazine/article/can-arts-tackle-digital-exclusion
https://www.heritagefund.org.uk/good-practice-guidance/digital-guide-introduction-online-accessibility
https://digitalculturenetwork.org.uk/knowledge/how-to-make-your-online-content-accessible/
https://weareunlimited.org.uk/wp-content/uploads/2020/11/Accessible-Marketing-Guide.pdf
https://www.culturehive.co.uk/CVIresources/culture-in-crisis-impacts-of-covid-19/
https://www.heritagefund.org.uk/sites/default/files/media/attachments/DASH%20report%20draft%20v13.1.5.pdf
https://www.heritagefund.org.uk/sites/default/files/media/attachments/DASH%20report%20draft%20v13.1.5.pdf
https://www.theaudienceagency.org/bouncing-forwards-insights-hub/covid-19-cultural-participation-monitor
https://www.theaudienceagency.org/asset/2547
https://s3-eu-west-1.amazonaws.com/supercool-indigo/Culture-Restart-Disabled-Vulnerable-Audiences-A-research-summary-by-Morwenna-Collett-c-Insights-Alliance.pdf
https://www.goodthingsfoundation.org/databank/
http://www.onlinecentresnetwork.org/

